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he capital of South Australia, the

country’s fifth largest city, has been
transformed in recent years and is set to
continue with its major makeover as it
prepares for the future. Not only grow-
ing with it but a central pillar in its plan is
local company Maras Group, a privately
owned and operated South Australian
company whose Directors have been at
the forefront of commercial, retail and in-
dustrial property investment and develop-
ment for over 30 years.

The company’s founder is Theo Maras,
who as an architectural draughtsman
found his way into developing and in
1980 teamed up with a partner to form
Mancorp, primarily a commercial proper-
ty investment and development firm that
specialised in conversions of older style
buildings such as old CBD office build-
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ings and old factories and warehouses.
A parting of the ways in 2006 led Theo
to found Maras Group, at which time he
brought son Steve into the business.
Steve, who had been working as a direc-
tor of Knight Frank in the city, takes up
the story. “We work pretty much only in
SA — we like to keep it local, we know
the local market pretty well and while we
have looked at properties interstate, we
prefer to keep it local. We manage all our
properties in-house so it’s easier for us,
anyway, to keep it specialised.”

That means the inner metropolitan area
of Adelaide — “when we say SA we pre-
dominantly mean Adelaide CBD and in-
ner metro” — and over the last 15 years
or so, one of this area’s most significant
city transformations has been the redevel-
opment of the former East End Adelaide

Fruit & Produce Exchange Co Ltd, less
formally known to all as the East End
Markets (see sidebar — Rundle Street
East).

Turnover among tenants in such a devel-
opment is bad news, so is there a knack
to choosing stable tenants and avoiding
‘churn’? “I don’t think there’s any secret
to it, but we are very careful,” says Steve.
“We very much investigate who the group
is that’s coming in. We like to get to know
the people on a personal level so we can
learn quite a bit about their background
and their trading history so we know what
we are dealing with. With all these things
there is an element of luck — you dodge
the hard times when the economy changes
— but really it’s about knowing what type
of operator you want and mixing them —
so we don’t have 13 Thai restaurants or
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We’re closer to South
Australian business.

At BankSA, we're thoroughly committed to helping our local businesses. For over 160 years, we have
been helping business people fulfil their financial goals. Our inside knowledge of local market conditions
means we're better equipped to provide a level of service that’'s more relevant to your business needs.
We are proud to be associated with the Maras Group and congratulate them on their
continued success. To find out how a local bank can help your business, drop into one of

our 119 branches throughout South Australia, or call us on 8424 4140. We're closer. BankSA

BankSA — A Division of Westpac Banking Corporation ABN 33 007 457 141 AFSL 233714, BSA03781 (12/10)
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To learn more, please contact Con Tragakis,
Lead Partner, SA Property Group on (08} 8236 3237
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RUNDLE STREET
EAST, ADELAIDE

Maras Group was responsible for turning the
southern side of Rundle Street, bounded by
East Terrace to the east and Union Street to & m
the west, into a thriving and bustling mix of &
uses which includes retail, office; café/res-
taurant and licensed premises. In partner-
ship with the state government, the strip has
been completely redeveloped with a mix of
refurbishments and new buildings, which in-
clude Vardon Avenue and Ebenezer Place to
the rear.

With its eclectic mix of uses and operators,

the strip is now considered one of the most

popular in South Australia'and is home to the

Adelaide Fringe and a host of other festivals

and events. It is also regarded as Adelaide's

most popular high-end ‘boutique’ fashion destination, includ-
ing brands such as SABA, Morrison, MIMCO, sass & bide, LISA
HO, Calibre, Zimmermann, Alannah Hill, Jack London and many
others.

When the plan was put to international tender, Mancorp (as
it still was then) tendered for the commercial/retail outlets
and Liberman Group tendered for a residential high-rise in the
centre where the original market stood. In the commercial cat-
egory Mancorp was the only Australian company to reach the
final five and won. The state government required that many

gabled and arched facades, which had formed the entrances to
the market, should be retained while the tin sheds in the middle
that actually housed the market would be removed.

The former Adelaide Fruit and Produce Exchange site has been
developed in nine stages by Rundle Street East Company Pty
Ltd (Mancorp) and the Liberman Group, as shops, business
premises and residential accommodation. ‘Garden East’, as it
is sometimes known, is consistent with Adelaide city council's
progressive residential development policies (its pian foresaw
by 2010 a resident population of 34,000, a city workforce of
111,000, average daily visitor numbers of at least 150,000 and
at least 66,000 students in institutional learning) and the state
government's emphasis on ‘urban regeneration’ in the city and

other established parts of metropolitan Adelaide.

Focusing on the rejuvenation of the area, Maras “wanted to
establish something 0z didn’t have at the time, namely a dedi-
cated national fashion hub,” explains Steve. Accordingly, his
team set out to find reliable; good-name, high-end tenants that
would stay for a long time to add to many established busi-
nesses (such as the Stag Hotel, on its corner location since
1873 and — claiming to be the “worst vegetarian restaurant in
Adelaide” — one of the city's best-loved watering holes).

To supplement the eateries, Maras Group decided on fashion.
“There had previously been a mix of shops without a common
thread,” says Steve. “Because of the quality of the street, re-
garded as one of Adelaide's premier high streets, we looked
for a point of difference.” They went to top-end fashion opera-
tors. “Because we controlled one side of the street we could
produce a proper fashion hub and offer them a site where they
need not be concerned about having something unsuitable next
door — for example, if | put Lisa Ho in a tenancy, | am not about
to put a fast-food outlet next door.

We looked at this as a five-year plan but it happened over less
than 2 years." Even Steve sounds impressed. After all, “these
are some of the most sought-after names in the country.”

8 Italian restaurants. We want a mix so
we give the consumer a choice. The proof
is that these operators have lasted a long
time and are doing well.”

Rundle Street East is now complete save
for one more building to construct “and
we are building our corporate offices on
an existing building which will be ready
hopefully March-April.” While its man-
agement division looks after these proper-
ties, Maras Group is concentrating its de-
velopment resources a short drive away.

“Now we are focusing on an inner north-

ern main road called Prospect Road,
about 4 km north of CBD. We started
looking about four years ago — it’s a very
affluent district, considered to be one of
Adelaide’s three most livable suburbs.”
There are many buildings dating back to
the early 1900s, and Steve maintains that
its heart of commercial/retail properties
has not kept pace with residential devel-
opment, in terms of either the property
and upgrades or its pricing.

“We managed to buy a couple of sites
right in the village heart. Currently, fol-
lowing four years of planning, the Pros-

pect council is upgrading the four or five
blocks of Prospect Road — total road re-
surfacing, expansion of footpath, creation
of outdoor dining areas, revamp of all ar-
eas of public seating and lighting, com-
missioned artworks to put on the street
- to do something that will totally trans-
form that strip and make it into an attrac-
tive high street which we hope in turn will
encourage some of the owners down there
to upgrade their buildings or put in devel-
opment applications to build new.”

Now, adds Steve, there is also the pros-
pect of being allowed to take your site
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Universal Wine Bay
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- Level 2, 50 Hindmarsh Squar¢
n I g Adelaide: SA 5000

Phane: 08 8237 5000

Frank |Bsavils e

Managing Director
REI5A Commercial & Industrial
Agency of the Year 2010

In Adelatde and throughout Australla wo am
widely regarded a5 the market leader for high
quality commercial real estate solutions, We
ara proud to he associatad with Maras Group.

We're passionate about property. We aim to be
progressive in our thinking. And above all, wo
are copsummately professional in pverything
wa do.

Internationally recognised, locally I Through the best people, systems & technology platforms we
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client’s objectives. Savills is commirted to servicing

Kni g ht Fran k clients” needs and vequirements o the highest quality standards.

www.knightfrank.com.au www.savills.com.au

Do you want
something more’
from your
marketing?

The Maras Group did.

Alge Mas Marketine are proud to be d key pettner
cfithe Maras Group and conarafuliale fhem en
Thetrcontinuing success as a frue industry leader,

Visit eurwebsiie ferexamples of curwark or eall Us ol

a ehal abeut how we-can he|you withy
Graphic Design; loges, brochlres, signage
Advertising; piint. felevision, radie; outdoar
New Media; websiies e-newsletiers, presentations
Public Relations: media eleases svenls. launches

Copywriting; newslaHers, broghufes, slioaans, web

P08 82322526 E ehguiny@algomis.carm el
www.algomgas.corm.au

‘aigairmids: Spanishfar somethiigunoe!
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upwards in terms of height (previously
mainly ground floor with some first level,
now there is the idea of shop-top housing,
“as well as more boutique office space
and the like™).

Maras Group is working on the western

new building space — ground floor fashion
and eateries and we’re looking at a cin-
ema complex on upper levels very similar
to Rundle St — or we could be looking at
a mix of offices and housing. We’d look
at this because there is huge demand in

Prospect for apartment living, something
never done in the past bul given its locgs
tion ung necessibility (0 the centre, it's a
good idea to look at buildings with living
space in thom teo.”

O the company webagite, Steve Marus
talks of boing commitied to “taking Murns
1o the next level,” a0 where is that? “We
arc a privately owped group, we don't
angwer to wnyone other than ourselves,”
he responds, “We're shoyt ¢renting com-
munities within communitics. Like Pros-
poct — we are looking to build pockety
of mixed-use and we want to be able to
set our mark o that sort of develogment,
breaking away frum iradilionnl city or
{'RAl-type peneric development work and
crealing sustwinable long term mulii=use
developmenis that sre eommunity-crient-
ed.

“We prefer to stay within 10 km radius of
the CBD and there are still pockets (cer-
tainly to Adelaide’s north and south) that
are underdeveloped.” New developments
will be permitted to 5-6 storeys and be-
yond, designed to keep population growth
within the area and not exacerbate sprawl.
It is vital to retain the feel and nature of
long-established areas, Steve stresses,
but in addition “we want to see an Ad-
elaide city that progresses” — he believes
it lagged rather in the past two decades —
“it needs more progress in fostering more
residential living to not only encourage
population growth but also accommodate
the growth we are anticipating.”
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Unit 7, Building C, 240 Currie Street
Adelaide SA 5000

Telephone (8 8212 4766
Facsimile 0882127220

Email info@marasqroup.com.au
Web marasgroup.com.au

As seen in Level 8, 55 Hunter Street
AUSTRALIAN CONSTRUCTION

Sydney, NSW 2000 Australia
F() C | l S Phone: 02 8412 8119
www.AustralianConstructionFocus.com.au




