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Island
ready
to rock

T ICKETS to Kangaroo
Island’s new three-
day music camping
festival in November
have been selling like
hot cakes.
haMo;e than 1600 gCREtS
ve been snapped up to
the Kangaroo IS:md Surf
Music Festival at
Vivonne Bay, including
500 within the first hour
of sale last week.
Promoters say this is
almost “unheard of” for
a first-time music
festival, which will be
held from November 3-5,

in conjunction with the
Fantastic Noodles
Kangaroo Island Pro
surfing event.

Rockers Eskimo Joe
headline the event, also
to feature The
Beautiful Girls, The
Holidays, Hungry
Kids of Hungary, Van
She and local bands
including The
Salvadors.

Eskimo Joe lead singer
Kav Temperley, above,
in Adelaide late last
week, says: “It will be
fantastic to be able to
bring our music to such
a beautiful part of South
Australia and to be able
to perform in such an
iconic setting.”

Tickets are available
through MoshTix.

Fresh-End loo

DELAIDE'S East End

is getting a

marketing makeover

and five fresh new
faces have been selected as
part of the high-profile
campaign.

From left, Francesca
McMillan, Danielle
Jessica Battams and Emﬁy
Jarvis will star in Felici
Espresso Bar’s latest
promotional ads showcasing
the area as Adelaide’s
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“premier high-end fashion
and lifestyle” destination.

The gorgeous quintet were
chosen from more than 100
applicants and join familiar
faces including Amazing
Race Australia’s Mel Greig,
Fresh FM’s Rebecca
McClure, Glam Adelaide’s
Kelly Noble, Mix102.3's
Nadia Stamp and Mia Dion
as “Felici Loves The East
End"” girls.

Felici company director
Houssam Abiad says the

campaign - whichincludesa
commercial to be aired on
television and online - is
designed to “reinvigorate”
the Rundle St area.

“I wanted girls next door,
girls people can relate to,”
Houssam says.

“It’s a fashion precinct but
I don't think it has been
promoted as it should be. I
want to see the East End

reinvigorated. . .it's

important as a community we
work together to do that.”

All the street’s major
fashion outlets have thrown
their support behind the
initiative, which has been
given a sophisticated Sex And
The City theme.

Francesca, 28, a skin care
consultant and part-time
Bollywood dancer, is excited
to be selected as amodelin
the promotion.

“Iuse the area a lot for
work and leisure. . .soit’s
great to see everyone get
behind it,” she says.

Chloe’s
big day
canned

LIVIA Newton-

John’s only
daughter Chloe
Lattanzi, below, has
called off her upcoming
wedding after learning
her fiance is still
married.

Just weeks before they
were set to tie the knot,
Chloe discovered that
her soon-to-be husband
James Driskill never
got adivorce from his
wife Nina, whom he
married in 2005. They
have been separated
since 2009.

Chloe, 25, found out
the shocking truth
earlier this month
through one of the
couple’s mutual friends,
according to New Idea,
on sale today.

“Chloe is devastated
and sois her mum,” a
close friend tells the

magazine.

“She’s had to deal with
so much emotional
turmoil already in her
life, and everyone was
thrilled that she finally
seemed to find
happiness.”

Sources say James
insists he split from his
wife four months before
he met Chloe and didn’t
seek a divorce only
because it was
“financially convenient”.
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A huge reach.

274,000 people in Adelaide watched Collingwood beat St Kilda in last year's Grand

Final re-match. With 430,000 readers on weekdays and over half a million readers
every Saturday, The Advertiser Sport pages offer advertisers a much bigger reach.

For more information contact your advertising representative or call 8206 2734.
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